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Bringing business to life

Five reasons why partnering with  
businesslife makes perfect sense...

� ��

� ��
Advertorials give you more ways  
of getting your message across

Our website and daily 
email can help your 
business access a 
global market

Advertisers are regularly 
asked for comment in our 
editorial features, letting you 
demonstrate your expertise

1

2

The magazine is distributed both in the 
Channel Islands and across the City, 
so your business can reach a national  
and international audience

4

3



WWW.bLGLOBAL.co.uk Media information 2023

Bringing business to life

What is businesslife?

The rights 
way forward

 Human rights is the new purpose in investing
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• Investing in collectibles • Data security
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the wealth edition

Businesslife is a Channel-Islands based, bi-monthly business and 
lifestyle magazine that is distributed widely in Jersey/Guernsey and 
London and across the UK. It aims to reflect the thoughts, vision, 
intellect and excellence of business professionals locally and acts 
as a forum to send that message globally. Since its launch in 2009, 
however, it has become much more than that.

For every issue, we provide advertisers with a detailed forward 
features list two months in advance, which allows them to take 
advantage of targeted advertising opportunities.

Running alongside the magazine is the blglobal website, which not 
only acts as an archive for all print copy, but is recognised as being the 
most up-to-date online resource for Channel Islands business news. 

Advertising opportunities are available on all of these platforms.

 Magazine  Online

• Making ESG tangible • Market trends
• Private clients • Momentum investing • Start-ups
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Learning your ESG
The new language of business
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▼

Words:  
Alexander Garrett

IT’S A CUTE idea. You want a bank loan, but 
instead of going on your banking app and 
locating the products available, then filling in 
a lengthy form, you decide to pop into the 
branch and meet the manager face to face. 
It’s just like the old days, in fact. Except in this 
case, the branch in question doesn’t actually 
physically exist – it’s in a virtual place called the 
metaverse, and the manager is represented, like 
yourself, by an avatar.

Despite that virtual element, the two of you 
can interact directly, perhaps even exchange a 
little small talk, as the Know Your Customer 
(KYC) process is completed and your loan is 
arranged. You’re not exactly best buds now, but 
at least you can put a (digital) face to a name.

That’s just one vision of how banking and 
the management of assets might take place in 
the metaverse, the virtual reality stronghold that 
many tech companies believe is going to be the 
next big growth area for the internet. 

There are many other visions for how the 
metaverse can support the banking sector, too. 
How do you finance and transact digital assets, 
for example? How do you transfer wealth from 
traditional or fiat currency to crypto, and vice 
versa? Is there a niche for fintech players that 
exist and operate entirely within the metaverse, 
in a self-contained but decentralised banking 
system? The questions – and opportunities – 
seem boundless.

EARLY ADOPTERS
Banks have certainly been among the early 
players to show interest in the metaverse. In 
February, JPMorgan Chase became the first 
bank to make a move when it opened its Onyx 
Lounge on the platform Decentraland. The idea 
is that the Onyx Lounge will allow the firm to 
run banking services virtually, just as it does in 
the physical world. 

In an accompanying whitepaper, 
Opportunities in the Metaverse, JPMorgan 
Chase described a world where people would 
be interacting as avatars, working, making 
money and investing profits in the form of 

Virtual reality or 
virtual insanity?

Everybody’s talking about it, But can the metaverse 
really become the next banking battleground – offering 
everything from asset management to virtual real estate 
and loans against virtual assets? Some are sceptical, 
others think it’s inevitable
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Digital currencyDigital currency

Rise of 
the CBDCs
Despite their recent extreme 
fluctuations, The rapid rise of 
crypto currencies has left many of 
the world’s central banks scurrying 
to set the record straight on their 
interest in creating their own 
digital currency. Some are more 
committed than others – so what 
are the pros and cons, and will we 
really see countries swapping their 
currency for crypto?

IN AUGUST 2021, Chinese archaeologists 
announced that they had discovered the 
world’s oldest known and securely dated 
coin-minting site. It’s thought that it was 
here, in Guanzhuang, that the first 
standardised metal coinage was produced 
sometime around 640BC. 

Money has, in some form or another, 
been part of human history for at least the 
past 5,000 years. And during that time, 
we’ve seen the system metamorphosise 
from metal to paper and to plastic. But 
what does the future hold? 

As we increasingly pay digitally and  
shop using tech, we rely less on cash, with 
our wallets gradually moving from our 
pockets to our smartphones and other 
electronic devices. 

These changes are, of course, having 
profound implications for the nature 
of money itself, raising the question of 
whether central banks should issue digital 
currencies for retail use.

Central Bank Digital Currencies 
(CBDCs) are digital tokens, similar to 
crypto currency, issued by a central bank. 
Like traditional fiat currencies, CBDCs give ▼

Words:  
Sophie McCarthy

holders a direct claim on the central bank, 
allowing businesses and individuals to 
make electronic payments and transfers. 

They bring some of the apparent upsides 
of private digital currencies to the world of 
public money, and should therefore be safe 
in times of financial crisis.

SNOWBALLING INTEREST 
In March this year, 87 countries were 
considering issuing a CBDC. Of those, nine 
– the Bahamas, Nigeria and seven in the 
Eastern Caribbean Currency Union – have 
already launched a centrally governed 
digital currency. 

Two years ago, however, a mere 35 
countries were thinking of issuing a CBDC. 
So, what has prompted so many to start 
taking them seriously?

There are two main drivers: fears over 
private companies outstripping regulators’ 
powers; and geopolitical concerns. 

The former is linked to stablecoins, 
which have seen a huge surge in popularity 
over the past few years. Stablecoins are 
a form of digital currency that bridges 
the worlds of crypto and everyday fiat 

China was among 
the first nations to 
explore CBDCs, so it 
could start to shape 
the standards that 
govern it

currency. Their prices are pegged to a 
reserve asset, such as the US dollar or gold, 
which means that when compared with the 
likes of Bitcoin, they are much less volatile.

But regulators are uneasy about 
stablecoins. Speaking at the annual 
European Central Bank Forum on Central 
Banking last year, US Federal Reserve 
Chair Jerome Powell said stablecoins could 
represent a certain threat to the financial 
system because they “exist mostly outside 
of the regulatory perimeter”. He added 
that the tokens are a source of concern for 
monetary policymakers.

In terms of geopolitics, China was 
among the first nations to explore CBDCs, 
starting more than a decade ago. As such, 
it could start to shape the standards that 
govern this financial transformation, which 
could have huge implications for the likes 
of data privacy and security. 
 
PERKS AND PITFALLS 
Many people are of the opinion that an 
effective CBDC could reduce consumers’ 
desire to rely on stablecoins. Advocates also 
believe they would provide a more resilient 24   August/September 2022  www.blglobal.co.uk www.blglobal.co.uk August/September 2022   25    

The future 
of funds 

As change grips the financial 
world, the future of funds is not 
immune to progress. So what’s 
hot and what’s not in the funds 
world, where is investor interest 
headed – and what does it mean 
for Jersey and Guernsey? Preqin forecasts 

slower deal activity 
going forward as 
the market begins 
to adjust to lower 
valuations

▼

Words:  
David Burrows

THE FUNDS ARENA has seen some 
notable trends in recent times, not least the 
global appetite for access to alternative 
assets, which continues at pace. 

In the Channel Islands, there has been  
a huge increase in the net asset value 
of funds focused on private equity and 
venture capital in the past five years. 
Figures recently published by Jersey 
Finance show that in Jersey alone there has 
been a 249% increase. Guernsey is seeing 
growing interest, too.

Malcolm Macleod, Head of Funds and 
Institutional, Jersey, at IQ-EQ, explains: 
“This demand is not only from institutional 
investors, but increasingly from high-
net-worth individuals (HNWIs) and 
family offices, who are diversifying their 
asset allocation away from traditional 
investments towards alternative assets. 

“While some HNWIs and family offices 
choose to invest directly, most prefer to use 
a private fund structure in order to access 
talented asset managers with strong track 
records in high-quality deal origination.”

Mike Johnson, Chair of the Jersey 
Funds Association and Group Head of 
Institutional Services at Crestbridge, takes  
a similar view. 

“Undoubtedly, the upward trend for 
investors globally to allocate to alternative 
asset classes is a sustained one, with Preqin 
forecasting total global alternative assets 
topping £17trn by 2025, up from just 
under $11trn in 2020,” he says.

“That trend has been mirrored in Jersey, 
with the total value of funds serviced in 
Jersey growing by a fifth over 2021, driven 
by a rise in alternatives – predominantly 
private equity and venture capital.”

Indeed, Preqin analysis – which offers an 
in-depth breakdown of trends across the 
sector – supports the view that the private 
infrastructure asset class is experiencing an 
ongoing fundraising furore. 

Infrastructure fundraising has 
maintained an unprecedented pace, 
according to its analysis, with as much 

capital raised in the first six months as 
one would expect in a record year. 

But deployment is what matters, 
and with large deals falling over due to 
overpricing, Preqin says the deals market 
needs to find an equilibrium for the recent 
raft of mega funds to get capital to work.

For venture capital, Preqin suggests 
activity in the industry is holding up 
comparatively well, but it remains to be 
seen how much of that was already in the 
pipeline. It forecasts slower deal activity 
going forward as the market begins to 
adjust to lower valuations. 

The Russian invasion of Ukraine and 
the ensuing sanctions on Russia have 
left a massive gap in global commodities 
markets, particularly energy. Preqin 
reveals that, against this backdrop, natural 
resources funds raised $51bn in Q2 2022, 
almost $20bn higher than in Q2 2021. 

The latest performance data shows 
stellar returns for the asset class. However, 
given that this is geopolitically driven, 
such performance may not represent a 
long-term trend. 

EYE ON THE FUTURE
Looking forward, Johnson argues that 
economic recovery around the world is 
going to need significant amounts of 
private capital to support business and 
infrastructure growth. He believes Jersey 
is well placed to support that in terms of 
expertise, experience and structures.

Macleod believes debt funds will 
also become more popular in this high 
inflationary environment.

“Rising prices, supply challenges and 
an excess of cash in the economy driven 
by pent-up consumer demand during the 
Covid-19 pandemic have all contributed 
to rising inflation. In response, interest 
rates are increasing globally,” he says.

These macroeconomic factors are 
influencing asset allocations, he explains. 
“Although private equity continues to 
drive growth, some investors could be 

Funds trendsFunds trends

tempted away from potentially volatile PE 
investments or fixed-rate bond investments, 
which could leave them out of the money 
as interest rates continue to rise. 

“Instead, they are favouring debt funds, 
where returns are linked to floating rate 
loans within the funds’ portfolios, which 
can generate increased income as interest 
rates increase.”

Johnson also believes that hybrid funds 
will significantly increase in popularity, 
with the turbulent macroeconomic 
environment and rising interest rates also 
driving their appeal. 

“These are private investment vehicles 
that have attributes of both hedge and 
PE funds – thus offering investors the 
diversification that comes with exposure 
to public and private markets, with the 
flexibility to invest in a range of assets and 
deliver various liquidity options,” he adds.

Fund managers are turning to hybrid 
funds as a way to innovate and offer 
sophisticated investors a greater degree  
of choice, flexibility and returns, according 
to Macleod. 

Meanwhile, a wider range of investors 
are showing interest in hybrid funds as 
they seek access to the higher risk-adjusted 
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MarketsMarkets

This year has been tough on the markets. And with 
further inflationary pressures around every 
corner, a war raging in Ukraine and disrupted 
supply chains, what does the economic 
uncertainty mean for the corporate 
services market and investors?

▼

Words:  
David Stirling

light in the 
darkness?

AS THE TWO-YEAR pandemic began to 
fade there were high hopes last New Year’s 
Eve that 2022 might deliver some much-
needed global economic cheer.

But with inflation soaring in major 
economies, interest rate hikes to tackle 
the rise, the Russian invasion of Ukraine 
spiking energy prices and placing a strain 
on the global food supply chain, alongside 
zero-Covid policies hitting Chinese growth, 
that optimism has long since passed.

And that was all before the new UK 
prime minister announced – and then 
pegged back – an unexpected ‘mini-budget’ 
that spooked the markets and sent interest 
rates, and mortgage costs, spiralling.

Furthermore, indicators suggest the US 
and UK are already in or at least close to 
recession, sparking uncertainty and fear in 
the investor and corporate world. 

According to the Investment Association, 
UK savers took £129m out of funds in July. 
Although this was well down on £4.5bn in 
June, it still marked the sixth month of net 
retail outflows this year.

“Some investment professionals will say 
financial markets are efficient and therefore 
can re-price themselves around economic 
and geopolitical uncertainty. 

“Others will say markets are inefficient 
and therefore can be exploited to take 
advantage of mispriced assets,” says Tim 
Sanders, Senior Investment Director at 
TMGA Wealth Management. 

“These two opposing views, combined 
with other macro-economic events, such as 
those experienced over the past 18 months, 
can lead to market instability and volatility 
– and, understandably, cause confusion and 
uncertainty for investors. 

“Rarely do we see all asset classes, 
including equities and bonds, moving in 
the same direction. But that’s what we are 
experiencing at the moment – it’s certainly 
a difficult and unusual time.”

Sanders believes that while some 
investors are less comfortable than 

others during times of market volatility, 
a disciplined investment approach 
provides reassurance and confidence for 
investors. He says: “It’s important to have 
that approach, supported by a strong 
investment framework and a long-term 
strategic view.” 

“We’ve seen turbulence in the markets 
before and we’ll certainly see it again. 
Embracing volatility, looking for new 
opportunities in areas such as technology, 
infrastructure and ESG, which are multi-
decade themes, and ensuring appropriate 
diversification, is key. 

“If you combine this with a ‘keep calm 
and carry on’ attitude, and ignore short-
term trends and market noise, this will 
deliver long-term sustainable growth.”

PRIVATE EQUITY SLUMPS
The trends around private equity and 
M&A don’t look good either. The sector 
had a tremendous 2021 with, according to 
White & Case, a global total of 8,548 deals 
worth $2.1tn achieved. This was double 
the previous record set in 2007 – and more 
than double 2020’s $1tn. 

“There was a huge acceleration in 2020 
and 2021, which seemed counterintuitive 
as everybody was in lockdown,” says  
Ed Shorrock, Director, Financial Services 
Compliance and Regulation at Kroll. 

“But managers found that they didn’t 
have to jump on a plane to do a deal. 
Buoyed by record low interest rates and 
more time available, they discovered they 
could do deals at a more rapid pace. 

“Accountants, law firms – in fact anyone 
involved in financial services – were the 
busiest they had ever been.”

However, according to EY, 2022 
has been more of a struggle. PE firms 
announced deals valued at $486bn during 
the first half of 2022, representing a  
decline of 18% from the same period a 
year ago and a decline of 9% from the 
second half of 2021. 
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Publications and distribution

Taking the strain
How the funds sector is adapting to volatile times

• Future of funds • Private 
investment • Science-based 

targets • Property priorities • 
Investing in handbags • Board 

diversity • Digital developments
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global upheaval causing tech disruption

BUSINESSLIFE

Tech outage?

metaverse • digital markets act  
regtech • Cybersecurity

artificial intelligence • esg
skills for the future

Six times a year, Businesslife distributes 6,000 copies, including:

■ �4,000 copies at airports, Waitrose stores and business receptions across 
Jersey and Guernsey 

■ �2,000 copies at London airports and select business locations in the City 

■ �For the full City distribution list, please contact  
Carl Methven – carl.methven@blglobal.co.uk

BL Magazine

Themed Editions
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What does the future hold?

BUSINESSLIFE

Trends and 
disruptors

Economic uncertainty • Direct 
indexing • Interoperability • 

Energy • Customer experience • 
Housing crisis
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Advertising: print options

Our advertising options mean that you can promote your business  
in the way that best suits your marketing goals. Choose from:

Standard advert: Available in a  
range of sizes and positions, simply 
provide us with print-ready artwork

Advertorial: Designed to look like  
a Businesslife feature, advertorials  
allow you to talk specifically about  
your products or services

Alternatively, you can write  
about broader issues and  
contextualise your products  
and services accordingly

Legal Services 
Beijing
British Virgin Islands
Cayman Islands
Guernsey
Hong Kong
Jersey
London
Luxembourg
Shanghai
Singapore
Tokyo

ogier.com

Expert guidance.
Clear direction.

Restructuring and Corporate Recovery

Our expertise extends to all aspects of restructurings, 
from consensual workouts to contentious schemes 
of arrangement. Our team includes some of the 
foremost names offshore and our multidisciplinary 
approach enables us to offer a one-stop, cost-
efficient solution that cuts through complexity to get 
to what really matters.

Advertising feature
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Twitter’s ripping off 
the plaster

IT IS ALREADY cemented infamously in 
history that within hours of acquiring 
Twitter in November 2022, the “individual 
eccentric genius” that is Elon Musk cleared 
the decks at Twitter globally, terminating 
more than 3,700 employees by email with 
immediate effect. 

The mass exodus was followed swiftly 
by a rehiring – directed by Elon Musk – of 
anyone who, according to Twitter’s Global 
Vice-Present Sinead McSweeney, was 
“excellent” or who fitted within the 
category of being “not negative and 
performed a critical role”. 

An interesting strategy to adopt, as one 
would usually expect the review process 
preceding any necessary terminations to 
identify those individuals with excellence, 
the right attitude and/or who performed 
critical roles within the business, thereby 
sparing those individuals from the 
execution in the first place. However, it 
seems that prudence did not 
prevail for Twitter.

The strategy of the mass 
firings can perhaps be best 
compared to ripping off a 
plaster – both ruthless and 
barbaric but also efficient  
and effective. 

The reality as I understand 
it is that Twitter was a business 
that had never turned a profit. On the 
corporate balance sheet, workers are not 
regarded as an asset but as a cost. One 
of the most common ways of turning a 
business to profit is to cut costs, and staff 
are almost always the largest cost on any 
balance sheet. 

The plaster strategy was effective – 
the cut-throat strategy immediately 
improved Twitter’s EBITDA. 

It failed, however, to recognise 
that most of an organisation’s 
real value lies in its people – their 
knowledge, skills and ideas – and, 
by ripping off the plaster as it did, it 

On the 
corporate 
balance sheet, 
twitter’s 
workers are 
not regarded 

as an asset 
but a cost

FIND OUT MORE

Carly Parrott
Head of Employment – Channel Islands, 
Bedell Cristin
Email: carly.parrott@bedellcristin.com
Tel: +44 (0)1481 812825

www.bedellcristin.com

Carly Parrott, Head of Employment – Channel Islands at Bedell Cristin, 
offers a local employment commentary of Twitter’s very public fallout

destroyed the very fabric of the business. 
While staff cannot be ‘owned’ like other 
assets of a business on a balance sheet, they 
are a critical asset – they hold the know-
how, the know-what, the know-where and 
the know-why of every business. Ripping 
off the plaster also likely ripped the heart 
out of Twitter, and we all know that  
broken hearts take a long time to heal.

But this article is focused on the  
legalities from an employment law 
perspective. Irrespective of who you are, 
the law applies equally to everyone – there 
are no exceptions. 

In California, where the majority of 
the terminations were effected, the legal 

risk was limited to the damages flowing 
from failing to provide 30 days’ notice to 
employees, together with any notice period 
under the contracts. 

That risk was sought to be mitigated 
by offering three-month ‘severance’ 
packages to affected employees. So let us 
now explore the legalities of the plaster 
approach adopted by Musk, had it been 
applied in the Channel Islands.

In Guernsey and Jersey, when an 
employer wishes to terminate an  
employee’s employment, they must have 
regard to obligations imposed under 
the contract of employment and by the 
applicable statutory regime. 

All employees are entitled to notice – 
with minimum requirements being set by 
the law and contracts of employment often 
providing for longer notice periods. In 
Guernsey, the minimum statutory notice 
period ranges from one week to four  
weeks and in Jersey, from one week to 12 
weeks, in each case based on an employee’s 
length of service.

Whether or not the Twitter employees 
were made redundant is perhaps a topic 

for an article itself (particularly 
those employees who performed 
“critical roles” and who were 
subsequently rehired). But 
for now let’s assume that the 
mass firing was a cost-cutting 
exercise and satisfied the legal 
definition of redundancy in 

both islands. In such circumstances, 
regard would need to be given to:

•  Employer handbooks, which often 
contain redundancy policies that may 
include an entitlement to severance pay. 
This generally ranges from one week 
to one month per year of service and 
may be capped at a certain level of pay 
referenced by the length of service.

•   In Jersey, for employees with more than 
two years of continuous service, there 

is a statutory entitlement to severance 
payments based on years in service 
at one week’s pay per year of service, 
capped at £860 per week. No similar 
entitlement exists in Guernsey.

•   In both islands, it is necessary to apply 
a fair and reasonable process to effect 
a redundancy and avoid an unfair 
dismissal claim (see below).

•  Senior employees may have 
entitlements under long-term benefits 
schemes, the most common being long-
term incentive plans that often provide 
for favourable treatment in the event of 
a redundancy.

Where an employer proposes to make 
more than 12 employees redundant in 
Jersey, the law imposes an obligation 
to consult with a nominated employee 
representative at least 30 days before 
implementing any of the redundancies. 

A failure to do so could result in a 
payment of a protected award of up to nine 
weeks’ pay for each employee. Guernsey 
does not have a similar provision.

An unfair dismissal regime operates in 
both islands. Employers must have both a 
valid reason for dismissal and to adopt a 
fair process in effecting that dismissal. 

Any dismissal must satisfy both limbs, 
with a failure of either limb automatically 
rendering a dismissal unfair. In such 

circumstances, employees are entitled 
to compensation. In Guernsey, this 
is six months’ pay and in Jersey, the 
compensation award ranges from  
four weeks to 26 weeks’ pay based on 
length of service. 

The unfair dismissal regimes in both 
islands only apply to employees with more 
than 12 months of continuous service (with 
limited exceptions for dismissals for an 
automatically unfair reason).

Therefore, had the mass firings involved 
employees in either of the Channel Islands, 
the financial cost to Twitter would have 
far exceeded the three-month severance 
package offered to employees.

All that said, the far greater issue for 
Twitter is the mess that now needs to be 
cleaned up. 

It would be fair to say that the scab  
came off with the plaster and has no  
doubt opened a whole new wound – a 
culture wound that will take a particular 
type of leader to heal the damage that  
has been done to the very fabric of  
Twitter; to try to rebuild a business  
where staff are not walking on eggshells, 
too scared to check their emails for the 
next round of firings.

What Twitter needs now is a leader who 
has a high ‘love quotient’, otherwise known 
as ‘Love-Q’. This is different to IQ. It is 
more than EQ – it refers to a leader’s ability 

to create a safe, connected and sustainable 
workplace for their staff. 

Love-Q is all about consistency, fairness 
and integrity – all of which appeared to  
be lacking in the Twitter plaster debacle – 
and all of which will take months, if not 
years, to rebuild.

All leaders need to make tough decisions 
and the best leaders will not shy away from 
doing so, but great leaders will ensure that 
those decisions are implemented effectively, 
having appropriate regard for the human 
beings that make up the very organisations 
that they are appointed to lead. 

Workers are not just a cost to be cut, 
they are not just assets to be disposed of at 
will – they are the very fabric of a business 
and once a hole is made in that fabric, it 
won’t take long to unravel. 

How Twitter responds now to repair that 
hole will make or break it as a business. n

had the mass firings 
involved employees in 
the Channel Islands, 
the cost to Twitter 
would have far 
exceeded the three-
month severance 
package offered
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The idea of ‘volatile’ 
cash may seem odd, 
but cash is useful 
for meeting real 
(after-inflation) 
spending needs

Building a business succession or exit strategy can be one of an entrepreneur’s best 
investments – but in practice, traditional succession approaches can be complex. 
Stephen Coelho, Client Advisor at UBS Global Wealth Management in Jersey, considers some 
potentially overlooked aspects of executing a business succession, exit or winding up

FURTHER INFORMATION
Whether you are looking for trusted advisors 
to guide a sale or succession conversation 
or to connect with peers who have already 
walked the path, contact Stephen Coelho for 
more information.

Stephen Coelho, Client Advisor, UBS Global 
Wealth Management in Jersey
1, IFC
St Helier, Jersey 
JE2 3BX
01534 701134
stephen.coelho@ubs.com

You can also read the full report here: 
https://bit.ly/path_to_investing 

UBS AG, Jersey Branch is authorised and regulated by the Jersey Financial Services Commission for the conduct of banking, funds and investment 
business. © UBS 2022. All rights reserved.

IN THE SECOND quarter of 2022, a 
UBS Investor Watch survey found that 
37% of investors were highly concerned 
about the value of the assets they’d pass 
on to future generations. 

Succession and exit often depend  
not simply on business value, but also  
on financial wealth and its ability to  
support the lifestyles of the business’ 
founder and their family. 

The current economic and market 
uncertainty – particularly in relation to 
the path for inflation – could be making 
entrepreneurs more concerned about  
their next steps.

However, despite the turbulence, today 
may still be an opportune time to begin 
or revise business succession and exit 
strategies, so that they align with the 

entrepreneur’s particular circumstances. 
Here we identify three dos and don’ts for 
entrepreneurs to consider and act upon for 
their business and private wealth: 

1. DO INCLUDE SUSTAINABILITY AS 
PART OF THE AUCTION OR NEGOTIATIONS 
PROCESSES
Sustainability is an increasingly important 
topic for all stakeholders. This also applies 
to prospective buyers. However, traditional 
designs for an auction or negotiation 
process may not explicitly include 
sustainability criteria. 

We are therefore experiencing growing 
scope for sustainability criteria to be 
included inside an entrepreneur’s value 
maximisation measures when working on a 
deal and its details. 

The value maximisation process can be 
considered in terms of five parts: 
1.  Clear and consistent conditions around 

bidding 
2. Robust information provisions 
3.  A comprehensive set of seller criteria 
4.  Creating a healthy competitive 

environment for potential suitors 
5.  Careful consideration of how the 

transaction will be structured. 
Sustainability and ESG transparency are 
also increasingly important for attracting 
capital and investors. Potential buyers may 
view a target company as a sustainability 
leader, one with scope for sustainability 
improvement, or as a firm well placed for 
ESG engagement as part of the process to 
increase value before a full exit. 

When it comes to designing the optimal 
auction or negotiation process for a 
partial or full business exit, it may be 
worth including sustainability criteria or 
commitments as part of the bidding rules. 

Businesses with a strong sustainability 
or social mission may find that long-
term value maximisation arises from 
selecting a buyer who pays a reasonable 
price and commits to the firm’s ongoing 
sustainability efforts through purpose and 
capital commitments. 

Sustainability will also likely matter 
for entrepreneurs in their information 
provision. If the investment case for buying 
a firm can be increased by outlining the 
target company’s sustainability credentials 
(or scope for improvement), adding 
robust, verifiable and outcome-focused 
sustainability data into management 
presentations and the data room may be 
worthwhile investments for entrepreneurs 
looking to sell. 

2. DON’T THINK THE PATH FROM 
ENTREPRENEUR TO WEALTH MANAGER 
IS LINEAR – THINK IN SCENARIOS
Reports in the financial press about 
a private company’s initial public 
offering and the sudden jump in an 
entrepreneur’s paper net worth can 
provide a misleading impression about 
the transition from business owner to 
wealth manager or steward. 

In reality, the transition is often not 
linear. Nor does it necessarily follow 
the best-made plans. One of the most 
important initial challenges for an 
entrepreneur exiting, transitioning to the 
next generation or even winding up their 
firm is how to manage near-term financial 

Entrepreneurs and 
their succession
the path to investing

needs against long-term financial goals, 
such as saving for retirement or leaving a 
legacy to improve the lives of others. 

Entrepreneurs often find it difficult to 
move their wealth from a business they 
control to external investments whose 
performance lies outside their control. This 
emotional challenge can be particularly 
acute in bear markets (defined as periods 
where the S&P 500 index of large-cap 
stocks falls more than 20% from its peak). 

3. DO CONSIDER MARKET VOLATILITY 
AS FRIEND AND FOE – INCLUDING WAYS 
TO MITIGATE AND MONETISE IT
Volatility of wealth is less of an 
entrepreneurial concern when holding a 
business. Few business owners undertake 
frequent market valuations. At execution of 
a business sale, transition or winding down, 
the volatility of financial market assets 
(including cash) can be an uncomfortable 
and new reality for entrepreneurs to face. 

Prima facie, the idea of ‘volatile’ cash 
may seem odd. But cash is useful for 
meeting real (after-inflation) spending 
needs. And in today’s environment of high 
inflation around many parts of the world 
– and uncertainty around how quickly 
inflation will moderate toward central 
banks’ targets – holding excessive amounts 
of cash can mean more volatility in the 
level of real wealth, with the potential 
to introduce uncertainty around meeting 
financial goals. 

Shielding financial portfolios from 
volatility – to maximise the chances of 
having money when one needs it – is a key 

entrepreneur consideration at a liquidity 
event. In our research paper Three ways to 
build financial resilience in an uncertain 
world, we discussed how portfolio 
diversification across multiple asset classes, 
sectors and geographies may help to 
smooth portfolio returns. But over recent 
months, the falls in both equities and fixed 
income have challenged many traditional 
asset allocation approaches. n
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Advertising: magazine

Requested positions
Inside front cover: 	 £2,095
Inside back cover:	 £1,995
Prime position: 	 £1,995
Back cover: 		  £2,415

Please note: 
All measurements are in millimetres.

Double page spread:  
£2,415 

DPS Half Page:
£1,430 

Type area: 
382w x 252h

Type area: 
382w x 126h

Trim size: 
406w x 276h 
+3mm bleed

Trim size: 
406w x 138h 
+3mm bleed

Full page:
£1,655 

Half page:
£985 

Banner: 
£875

Type area: 
179w

x
252h

Trim size: 
203w x 276h 
+3mm bleed

Type area:
179w x 126h

Vertical 
banner 

Type 
area:  
60w 
252h

Horizontal 
banner Type 

area:  
179w x 63h

DPS strap:
£995

Type area: 
382w x 63h

Trim size: 
406w x 75h 

+3mm bleed

Type 
area: 
87w 
252h

Half-page and quarter-page 
advertisements should sit within  
the grid. There is no availability for 
bleeds on half-page, quarter-page  
and banner layouts.

Artwork
Artwork is accepted in the following 
formats:
• High-resolution PDF file
• �Photoshop EPS with all fonts 

converted to paths and images 
embedded

All artwork must be supplied as CMYK 
with all fonts and images embedded.

Delivery:
Via email (maximum file size 6Mb)  
to artwork@blglobal.co.uk  
or via FTP (details can be provided).
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Leader banner 
£450 per month 

Footer banner 
£265 per month 

Small vertical banner 
£265 per month 

Vertical side banner 
£375 per month 

Size (in pixels) 
728w x 90h

Size (in pixels) 
728w x 90h

Size (in pixels) 
160w x 260h

Size  
(in pixels) 

160w x 
600h

Online

Please note: 
Both online banner sizes are set  
to revolve with a maximum of  
four clients at any one time

The blglobal website acts as an archive for every issue of the magazine published so far. 
What’s more, it’s the most up-to-date news source for business on the Channel Islands.  
We also send out a daily business news email to an opted-in audience of over 1,600 subscribers.

Daily email

For our most up-to-date website  
‘hit’ numbers, email distribution 
figures and advertising availability 
information, contact Carl Methven at  
carl.methven@blglobal.co.uk – the 
numbers are increasing all the time

Advertising: digital

Size (in pixels) 
610w x 250h

Large banner 
(two boxes together, when available) 
£750 per month

Artwork
For both the website and  
the email, file size should 
ideally be 30kb, but not  
more than 80kb, with  
animated GIFs preferred
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How to book
For further information about 
advertising in Businesslife, 
please contact:

Carl Methven  
+44(0)7377 866779  
carl.methven@blglobal.co.uk

Publishing schedule 2023: magazine
ISSUE THEME AD SALES DEADLINE AD ARTWORK DEADLINE

ADVERTORIAL 
     DEADLINE

PUBLISHING DATE

82 - FEBRUARY/MARCH WEALTH 27 JANUARY 18 JANUARY 6 FEBRUARY

83 - MAY/JUNE ESG 14 APRIL 21 APRIL 14 APRIL 2 MAY

84 - JULY/AUGUST FUTURE OF FINANCIAL SERVICES 16 JUNE 23 JUNE 16 JUNE 3 JULY

85 - SEPTEMBER/ 
OCTOBER FUNDS 14 AUGUST 21 AUGUST 11 AUGUST 29 AUGUST

86 - NOVEMBER/
DECEMBER TRENDS & DISRUPTORS 9 OCTOBER 16 OCTOBER 9 OCTOBER 24 OCTOBER

All advertisements accepted for publication by 
Chameleon Group Limited in any of its print or  
online publications can only be accepted on the 
following conditions:

n  �The publisher does not accept liability for  
any loss, or damage caused by: 
a) an error, inaccuracy or omission in the 
printing of an advertisement. 
b) any failure to publish on the date or  
dates specified by the advertiser. 
c) the publication of any advertisement  
on any date (or dates) other than the date  
(or dates) specified by the advertiser, whether 
the actual date of publication be earlier or 
later than the date (or dates) specified,  
and/or in a specific issue.

n  �All advertisements are subject to the contents 
being approved by the management. The 
management reserves the right to refuse any 
advertisement, even though accepted and 
pre-paid, or to make any alterations deemed 
necessary.

n  �Proofs of advertisements will be submitted 
on request. Once the proof has been agreed 
and signed by the advertiser (or their agent 
or representative) no further alterations can 
be entertained, except by agreement with the 
publisher at the advertiser’s expense.

n  �Notice of cancellation of advertisements  
must be received at least 20 working days  
prior to publication. Non-compliance with  

the above cancellation time will incur the full  
cost of the space booked.

n  �It is the responsibility of the advertiser to  
check the correctness of each insertion of an 
advertisement. No responsibility can be assumed 
for the repetition of an error in the advertisement 
ordered for more than one insertion unless 
notification is received by the publisher 
immediately an error occurs.

n  �All advertisements are accepted and published 
on the understanding that the advertiser is 
authorised to publish the contents of the 
advertisement. The advertiser will indemnify the 
publisher against all actions, claims, demands, 
costs and expenses which might be taken out or 

made against the publisher or may be incurred or 
become payable by the publisher in respect of  
or arising out of each advertisement.

n  �While every care is taken, the publisher is not 
responsible for damage of artwork or photographs  
or any other advertising material.

n  �Prices published by the Chameleon Group Limited 
are subject to revision at any time and orders are 
accepted on the condition that the price binds 
Chameleon Group Limited only in respect of the 
period specified in the applicable rate card. Prices 
are exclusive of GST. Credit accounts must be 
settled within 14 days of the invoice date. Interest 
will be charged monthly on overdue accounts at 
the rate of 2.5% above base rate.

Conditions of acceptance


